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Novaturas at a:{:alel=

. . . Willgrow
Novaturas Group is a holding company, with . 9,99%

direct operations in Lithuania and through its Others
(free float)

subsidiaries in Latvia (100%) and 53%
Estonia (100%).

Ugnius
Radvila
9%

Moonrider OU

90 years in the market. 20/

6000+
shareholders

L eading tour operator in the Baltics with
sales of EUR 200 million.

Rytis
Simakaris
7%

Vidas
Palitinas
1%

Top management team with average
experience of 15-20 years.

Rendez
Vous OU
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Positive market (LD

According to Euromonitor international
forecast until 2027 sun & sea holidays will

remain most popular holiday selection among Own sales
other holiday types. 31%

9267 thousand
travelers

Novaturas TOP destination - Turkey and

Greece among the top recovered destinations
after pandemics.

400+
travel agencies

3.8 miillion

unigue web page
visitors

Destinations introduced by Novaturas -
Montenegro, Tunisia - became market trends.

Travel
agencies
69%
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Key milestones at a(z{E]glel=

ngvaturas

Establishing Establishing Polish IPO and listing Successfully managed
Novaturas operations in Enterprise on the Warsaw pandemic and UA war
and operations Estonia under Fund VI became Stock Exchange crisis — awarded by Nasdaq
in Lithuania Novatours name majority owner and Nasdaq Vilnius as most resilient company
Establishing Becoming the Changing Novaturas New growth
operations in largest tour status launches strategy
Latvia under operator in to a public new product -
Novatours name | the Baltics company local tourism



(G financials

Net debt to EBITDA ratio 201719 <1x, 2020-29 3-6x, guideline <2x
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Travelling together is

We create great travelling experience, we do it together in a simple
manner and with the highest care for our clients and planet.

nhgvaturas STRATEGY 2023-2025




Technologyle[g\'/=1}

Sl i=lel[eX=[VIle[=IaI=N[N EBITDA 5-8 min. €

Priorities:
vy 11 ©
O 1% 8» ©
7/ 1|00 ©
New Dynamic Algorithmic and
website packaging semi-automated
pricing
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Customer ) (s =1glel=

Strategic guideline is Q\igs==s10,

Priorities:
1L @
@ 11000 @ @ Q
1|00 @7
| | |
Reliable Renewal of Customer Extra services Diversification
aviation hotels selection service standard extension of sales channels
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Sustainableki{=\"/=1

Strategic guideline is @aniNe{e.

Priorities:

a0

Yl

1100

%

Transportation footprint
reduction agenda
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Promotion of sustainable
product selection

Sustainable
travel education



engagement

Sl tcie{[eR={V[e[CIIAICREN eNPS = 30

Priorities:
% O
S QY DA
D Or N\O
(N (N N
Effective Talent People
organization retention engagement
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